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Preface 
Sustainability is the ability to endure and survive in an environment for a long time. In business 
parlance, sustainable management is incorporation of social, economic and environmental 
factors for business decisions. Incorporating these factors in decision making process of a 
business helps in identifying and avoiding future costs associated with unsustainable business 
practices, planning for changes in consumer expectations to capitalize on emerging markets 
and industries and practicing corporate social responsibility and business ethics. Sustainable 
Management practice� in business prove to be more profitable as they tend to adapt and grow 
with the changing market, providing a competitive advantage over other firms. This also helps 
in gaining significance as socially responsible business by reducing the negative impact on 
society and increasing their positive influence. The focus on sustainable management has 
gained a new momentum since the market pressure from regulators and consumers holds 
organizations accountable for their actions. Failure on the part of business to adopt such 
practices can have a catastrophic impact on the viability of a business. In a global environment, 
it is increasingly difficult to succeed in any business without understanding the repercussions 
of business realities and developments. This book, "Sustainable Management Practices" 
provides an insight into recent trends, issues and challenges in business practices by focusing on 
Corporate Governance, Corporate Social Responsibility, Information Technology, E- tailing, 
Entrepreneurship, Total Quality Management, Employee Engagement and Organizational 
Performance is intended to help the readers in understanding the sustainable management 
practices of business. 
I record my gratitude to Prof. Dr. R. Thandavan, Vice Chancellor, University of Madras, 
for his blessings and Dr. P.David J awahar, Registrar, University of Madras, for granting 
permission to publish this book. My sincere thanks are due to Dr.S.Gurusamy, Professor 
and Head, Department of Commerce, for his consistent encouragement, and to Professor 
Dr R Rangarajan, and Dr S Yuvaraj for their moral support. I thank the Editorial Board for 
their insightful comments and suggestions, and all the contributors for providing the necessary 
stimulus for the book. I thank my husband Dr. C.V. ChittiBabu, for being a source of strength 
in all my endeavours. I am thankful to Mr R Arumugam, Glow Plus Training Academy and 
Mr. Maria Arokiaraj and Jammie Grace of MAPS publishing solutions for their sustained 
e:ff orts in publishing this book. 
Dr. P. S. Buvaneswari 
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